
Rural Tourism Marketing 
Chapter 13 – The Language of Tourism 

 
 
 

 

“I think CTM compares favorably with Pow-Wow,  
although for the FIT market I prefer WTM or ITB!” 

 
 

Like most industries, tourism has its own language; a language of abbreviations and 
acronyms.  To the newcomer, it can be a bit confusing.  To those who have been in the 
business for a while, it is a form of “shorthand” that can make communicating easier.  The 
following list contains some of the most common, but by no means all, of the terms you’ll 
hear. 
 
Helpful Hint: True acronyms (abbreviations pronounced as words) are placed in “quotation 

marks.”  All others are pronounced as individual letters. 
 
 
 

A 
AATA – African American Travel and Tourism Association 
ABA – American Bus Association 
ABTA – Association of British Travel Agents 
ACRA – American Car Rental Association 
ACTA – Alliance of Canadian Travel Associations 
ACTE – Association of Corporate Travel Executives 
ADA – Americans with Disabilities Act 
ADR – Average Daily Rate (A hotel term for dividing total revenue from rooms by the 
number of rooms rented.  A high ADR is good for a hotel.) 
AHMA – American Hotel and Motel Association 
“AMEX” – American Express 
“ARTA” – Association of Retail Travel Agents 
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“ASTA” – American Society of Travel Agents 
ATV – All Terrain Vehicle 
 
B 
B & B – Bed & Breakfast Inn 
 
C 
“CalTIA” – California Travel Industry Association 
“CalTour” – California Tourism (the state travel promotion organization) 
CFC – California Film Commission 
CTC –Certified Travel Counselor (travel agent designation) 
CTTC – California Travel and Tourism Commission 
C of C – Sometimes used for Chamber of Commerce 
CH & MA – California Hotel and Lodging Association     
 (formerly California Hotel and Motel Association, hence the initials.) 
CHRIE – Council on Hotel, Restaurant and Institutional Education 
“CLIA” – California Lodging Industry Association 
CMP – Certified Meeting Professional 
“CONDO” – Short for condominium, but okay, you knew that one! 
CRS – Computerized Reservation System 
CSM – Convention Services Manager 
CTC – Certified Travel Counselor (travel agent designation) 
CTM – California Travel Market (an annual industry marketplace sponsored by CalTIA) 
CVB – Convention & Visitors Bureau  
 
D 
DET – Domestic Escorted Tour (A package tour that takes place in the U.S.) 
DIT – Domestic Independent Tour/Traveler 
DMO – Destination Marketing Organization 
DOS – Director of Sales (Usually the top sales executive in a hotel) 
DOT – Department of Transportation 
 
E 
E-Ticket – Electronic ticketing (Not a Disneyland ride!) 
 
F 
FAA – Federal Aviation Administration 
“FAM”/Fam Trip – Familiarization trip or tour for either travel agents or travel press 
“FLICS” – Film Liaisons in California, Statewide 
FTC – Federal Trade Commission 
FET – Foreign Escorted Tour 
FIT – Foreign Independent Tour/Traveler.  Generally used to indicate any foreign traveler 
not on a packaged tour.  
 
G 
“GLAMER” – Group Leaders of America (pronounced as “glammer”) 
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GM – General Manager 
GPS – Global Positioning System (Now popular in rental cars) 
 
H 
HSMA/HSMAI – Hospitality Sales and Marketing Association International 
 
I 
IACC – International Association of Conference Centers 
IACVB – International Association of Convention & Visitors Bureaus 
IGLTA. – International Gay and Lesbian Travel Association 
ICTA – Institute of Certified Travel Agents 
IFTAA – International Forum of Travel and Tourism Advocates 
IFWTO – International Federation of Women’s Travel Organizations 
“IMAX” – Giant Screen Movie format.   
 (California Tourism is using the IMAX film “Adventures in Wild California” to 
 promote travel to the state domestically and  internationally.) 
ISDN – A high speed telephone line used for fast Internet hook-ups 
ISP – Internet Service Provider 
ISTTE – International Society of Travel and Tourism Educators 
ITB – (German Language) A major annual Travel Industry Exposition held in Germany  
 
J 
“JATA” – Japan American Travel Association 
 
K, L,M 
MAP – Modified American Plan (for hotel booking) 
MOD – Manager on Duty (referring to hotel management) 
MPI - Meeting Professionals International (formerly Meeting Planners International) 
 
N 
NABTA – National Association of Business Travel Agents 
NACTA – National Association of Commissioned Travel Agents 
NAOAG – North American Official Airline Guide 
NBTA – National Business Travel Association 
NPS – National Park Service 
NTA – National Tour Association  
 
O 
OAG – Official Airline Guide 
OHG – Official Hotel Guide 
OMFG – Official Meeting Facilities Guide 
ORG – Official Recreation Guide 
OTD – Official Tour Directory 
 
P 
“PATA” – Pacific Asia Travel Association 
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“POW WOW” – The Travel Industry Association (TIA) annual travel exchange. 
 
Q, R 
RV – Recreational Vehicle 
“RES”– Pronounced “rez” meaning hotel reservation 
RFP – Request for Proposals (used in the government bidding process) 
 
S 
SATW – Society of American Travel Writers 
“SITE” – Society of Incentive Travel Executives 
“SMERF” – An acronym for Social, Military, Educational, Religious, Fraternal (indicates a 
market segment for the sales of hotel conference facilities.) 
STTE – Society of Travel and Tourism Educators (Now the International Society, etc.) 
 
T 
TIA – Travel Industry Association 
TIES – The International Ecotourism Society 
TOT. – Transient Occupancy Tax (the tax on hotel rooms, RV spaces, etc.) 
TSEA – Travel Show Exhibitors Association 
TTRA – Travel and Tourism Research Association 
 
U 
UK – United Kingdom 
USTOA – United States Tour Operators Association 
USTTA – United States Travel and Tourism Administration 
 
V 
“VAT” – Value Added Tax 
VIP – Very Important Person; also Visitor Information Program (VIP) funded in part by 
California Tourism, a key element of which is 24/7 language translation by “800” number. 
 
WXYZ 
WAPTT – World Association for Professional Training in Tourism 
WATA – World Association of Travel Agents 
WOAG – Worldwide Official Airline Guide 
WWW – World Wide Web (technically a segment of the Internet) 
WTM – World Travel Market (held annually in London) 
WTO – World Tourism Organization 
WTTC – World Travel and Tourism Council 
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